Handelsmedien im Interbanken-Sekundarmarkthandel Jumbo Covered Bonds
Interbank Secondary Market Jumbo Covered Bonds Trading Media

A Nutzung der Medien (Durchschnitt, ungewichtet, %)
Media usage (unweighted average, per cent)

a) Voice 57,4%
(1) Interbank Telephone Deals -

(2) Telephone Brokerage -

b) Electronic Trading

Platforms (b2b) 42,6%
(1) EuroMTS/EuroCreditMTS 21,3%
(2) Eurex Bonds 5,2%
(3) others 16,1%
Gesamt/total 100,0%

B Nutzung der Medien (Durchschnitt, gewichtet, %)

Media usage (weighted average, per cent)

a) Voice 58,7% [MIN [11% [MAX [97%
(1) Interbank Telephone Deals -

(2) Telephone Brokerage -

b) Electronic Trading

Platforms (b2b) 41,3% MIN 3% MAX 89%
(1) EuroMTS/EuroCreditMTS 26,6%

(2) Eurex Bonds 7,1%

(3) others 7,6%

Gesamt/total 100,0%
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